Together: Building a Better Association to Help our Members Grow!

Mail Innovations and
2014 USPS Promotions

January 21, 2014 | 3:30 — 4:30 p.m. ET

Presenter: Tom Foti, U.S. Postal Service
Please standby — the webinar will begin shortly.

—

To ask questions during the webinar, use the
“chat” feature through the Go To Webinar
service in the dialog box to your right.

If you have trouble with the service
please email MRaymond @AMSP.org
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Mail Innovations and
2014 USPS Promotions

January 21, 2014

Tom Foti

Director, Mailing Services
New Products & Innovation
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» The Value of Mail

» Future of Mail: Mail and Mobile Connections

» USPS Promotions

» Questions
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UNITED STATES

POSTAL SERVICE ® Mail is Valued

their mail

daily as a

valuable
news source

\ETINES
highly
y/ valued
/ 75% like to 63% of mail

see what’s is kept at
in the mail least 2 days

Source: Mail Moment Survey 2012

UNITED STATES .
POSTAL SERVICE ® Mail is Relevant

— Youth Attitudes
* 79% sort the mail at the
first opportunity

e 72% would like to receive
more personal mail

* 67% scan the mail looking for
important/interesting mail
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UNITED STATES g . " . . -
POSTAL SERVICE ® Mail Connects with a “Mobile Society

Changing Marketplace

* PC shipments expected to be down 15% in 2013

(IDC, Dec2013)

Mobile Commerce on the Rise

* 1.8 billion smartphone and tablet sales predicted
WOI’|dWIde fOI’ 2013 (Gartner, Nov 2013)

Mobile commerce sales expected to increase 68% in
2013, tO neal’|y $42 b|”|0n (eMarketer, Sept 2013)

Purchases using smartphones or tablets on
CyberMonday 2013 nearly doubled vs last year, with over
1/3 of all online sales being made on mobile devices (sm,
Dec 2013)

e By 2017, 77% of digital buyers in the U.S. will purchase
via smartphone or tablet (ewareter, pr. 2013 7

UNITED STATES . .
POSTAL SERVICE ® Mail as a Platform for Mobile Purchases

Mail and Mobile: An Optimum Connection

* Provides a ‘jJumping off point’
« |deally, customer lands on:
— Mobile coupon
— Mobile-optimized website
— Responsive Web Site

- dynamically adapt both its content and
layout to fit a multi-screen world.

- Tailor content to device type

AMSP NAPL NAQP 4



UNITED STATES
POSTAL SERVICE ®

USPS Strategy

Embrace technology, encourage mail integration.

Mobile Barcode Image Recognition Augmented Reality

. Lead
innovation

« Accecelerate
best practices

« Drive long-term
product value
Relevance
Effectiveness
Responsiveness
Engagement

- Marketers
and
business
customers

- Promote
awareness
and
engagement

. Consumers

UNITED STATES
POSTAL SERVICE ®

2011
Mobile

2012 2012
Mobile Holiday Promotional

Barcode Commerce Mobile

Promotion

and Shopping

Personalization Promotion
Promotion

Past Mail & Mobile Promotions

2013

Calendar

July-Aug 2011 July-Aug 2012 Nov 2012

Program Learnings and Growth:

Mailers need time to prepare

Increasing emphasis on best practices
Encourage different uses of mobile technology

integration

Encourage mailers to try new things

10
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y UNITED STATES

POSTAL SERVICE ® 2013 Promotional Calendar

DIRECT MAIL MOBILE
COUPON & CLICK-TO-CALL PRODUCT SAMPLES
REGETHATION FRCMOTION PERIOD REGETHATION

an 15-Ap Mar 1=Apr 30 May 1=Bept 30

MOBILE BUY-IT-NOW

REGIETRATION
Sept 15-Dec 31

Irieny e etk SPOCYATY MeOhORgY i o e
PICTURE PERMIT™ .

REQISTRATION

EARNED VALUE REPLY MAIL

MEQISTRATION

oo o EMERGING TECHNOLOGIES

REGISTHATION
Jun 15-Sept 30

Line et ot s b e Tt
iy malinge ancd et & T% dncount

For more information, visit ribbs.usps.govwmobilebarcode/upcoming.htm

y UNITED STATES

POSTAL SERVICE ® 2013 Promotions Calendar

it o ) b i et e g i i

DIRECT MAIL MOBILE
COUPON & CLICK-TO-CALL

RECISTHATION PROMOTION PERIOD
2 15-Apt Mae 1=Apr 30

PRODUCT SAMPLES

AzoETRATION PROMGTION PERIOD
My 1-Sapt 30 g 1-Bapd 30

Get 5 §% uphont postage Miscoue

MOBILE BUY-IT-NOW

REGISTRATION
Sept 15-Dec 31

PICTURE PERMIT™

BEGISTRATICN

EARNED VALUE REPLY MAIL

Gl . EMERGING TECHNOLOGIES

REQITRATION
Jan 15-Sapt 30

e arrncstren o rries —lba nea ek
I pons mings el et @ % dimcount

For more information, visit ribbs.usps.gov/mobilebarcode
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2013 Promotions Calendar

E UNITED STATES

POSTAL SERVICE ®

i e ) i i et e g | i

DIRECT MAIL MOBILE
COUPON & CLICK-TO-CALL PRODUCT SAMPLES
REGISTHATION PROMCTION PERIOD REGETRATION PROMOTION PEROD
37 1A Mas {=Apr 30 My 1-Sapt 30 g 1-Bagd 30

Get & B% UpAONt postage Mscount «

MOBILE BUY-IT-NOW

REGISTRATION
Sept 15-Dec 3

Infgrais moke shoppang echnotogy inin yous mal
arwt et o uplost P porilage 2

PICTURE PERMIT™

BEGISTRATICN
1-Sap

FROMCTION PERIOE

s Prorm™ impried incicsa o

EARNED VALUE REPLY MAIL

NEGISTRATION

PROMOTION PERIOD
Jus Agt f-Jum 30

EMERGING TECHNOLOGIES

REQITRATION
Jan 15-Sapt 30

Use rmescative tochruiogien b rear Skl
I pons mings el et @ % dimcount

iformation, visit ribbs.usps.govwmobilebarcode

E UNITED STATES

POSTAL SERVICE ® 2013 Promotions Calendar

DIRECT MAIL MOBILE

COUPON & CLICK-TO-CALL PRODUCT SAMPLES

TON PROMOTION PERIOD
' Mae 1=Apr 30

Get 5 % UPAONE POSTAgE MO o her rin

OBILE BUY-IT-NOW

PICTURE PERMIT™

BEGISTRATICN

EARNED VALUE REPLY MAIL)

NEGISTRATION PROMOTION P
I8 3 A

REQITRATION
Jan 15-Sapt 30
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E UNITED STATES
POSTAL SERVICE ®

2013 Promotions Calendar

aaaaa

DIRECT MAIL MOBILE
COUPON & CLICK-TO-CALL

PRODUCT SAMPLES
EOLSTHATION FROMOTION PERICD WL CEAL TG
. Mas {-Apr 30 May 1-Sape 30

Get & 5% UPAONE postage Mo «he

MOBILE BUY-IT-NOW

REGISTRATION
Sept 15-Dec 3

PICTURE PERMIT™

more information, visit ribbs.usps.govwmobilebarcode/|

E UNITED STATES
POSTAL SERVICE ®

Mobile Buy It Now Promotion

* Mobile barcode or similar print technology takes

consumer to mobile-optimized site for product
purchase

Participating:  Over 350 mailers

Total Volume: Over 2.5 B mailpieces
18% of Standard Mall

3% of First-Class Mail

16
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UNITED STATES
POSTAL SERVICE ®

2014 Promotions

SOSTATEETiCE ¢ 2014 Promotional Calendar

* Mobile Technology Integration

— Build upon previous promotions and continue strategy to
encourage mailers to integrate direct mail with mobile
technology

* Technology Drives Relevance
— Leverage the value of innovative direct mail techniques that
are effective but less widely used

* Leverage Value of First-Class Mail®

— Promotions intended to slow the declining volume trends
and ensure reply mail and FCM advertising remain a
relevant part of the FCM mix

18
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E UNITED STATES
POSTAL SERVICE ®

2014 Promotions

FIRST-CLASS
MAIL

T —
EARNED VALUE PROMOTION

L

/' meamTRANON

. FeD 15-Mar 31

\r

At 1-dun 30

COLOR PRINT IN FIRST-CLASS MAIL
TRANSACTIONS PROMOTION
ANDARD AND

FIRST-CLASS MAIL

REQISTRATION
JAun 15-Dec 31

PROMOTION PERIOD
Aug 1-Dec 31

MAIL AND DIGITAL
PERSONALIZATION PROMOTION

REQITRATION PROMOTION PERIOD
Mar 15-Jun 30 Mgy 1—dun 30
BRANDED COLOR MOBILE
TECHNOLOGY PROMOTION
‘REBIATRATION

Dec 15, 2013~
Mar 31

PROMOTION PERIOD
Feb 1-Mar 31

PREMIUM ADVERTISING PROMOTION

STANDARD MAIL

EMERGING TECHNOLOGY
FEATURING NFC PROMOTION

REOISTRATION PROMOTION PERIOD
Aun 15-Sep 30

Aug 1-Sep 30

MAIL DRIVES MOBILE
COMMERCE PROMOTION

REQISTRATION PROMOTION FERIOD
Sep 15-Dec 31 Nov 1-Dac 31

E UNITED STATES
POSTAL SERVICE ®

2014 Promotions

Branded Color Mobile Technology

* Registration started December 15

* Promotion Period: February — March, 2014
* Eligible Mail:

> Standard and Nonprofit Mail letters and flats

> First-Class Mail presort and automation
letters, cards and flats
o

Discount: 2% per eligible mailpiece

Scan here with your mobile
device for more information.
¢ Qualifying mailings must include either:

1. Acreative mobile barcode that incorporates one of the following:

a) two or more colors set against a background (other than black or white)
b) atrademark or graphic and at least one color (other than black or white)
2. color digital image recognition technology
¢ Full Requirements posted on RIBBS

20
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UNITED STATES

POSTAL SERVICE ® 2014 Promotions

Earned Value Reply Mail Promotion

Encourage USPS customers to continue to
provide Business Reply Mail® (BRM) and
Courtesy Reply Mail™ (CRM) as options for
consumers to communicate with them. e —

* Registration Period: February 15 — March 31
* Promotion Period: April 1 — June 30 (Reply pieces counted during
this period)

* Credit
»2 cents credit per eligible, returned CRM or BRM mailpiece.
>Participants in the 2013 Promotion whose CRM and BRM counts

increase in 2014 receive 3 cents per eligible mailpiece

* Credit Receipt/Redemption

>Credit will be applied to the mailer’s Permit Imprint account

UNITED STATES .
POSTAL SERVICE ® 2014 Promotions

Premium Advertising Product ‘
Promotion

Promotion offers an upfront discount on
First-Class Mail letters composed entirely
of marketing or advertising content.

* Registration Period: Feb. 15 — June 30
* Promotion Period: April 1 — June 30

* Eligible Mail: First-Class Mail commercial letters (IMb full-service
mailings)

* Discount: 15% off eligible FCM postage

* Eligible Participants: Customers who mailed $6 million or more in
Standard Mail letter postage in FY 2013

* Eligible Customers contacted by USPS by Dec 20,2013
* Postage Payment: Permit Imprint only
* Requirements Posted on RIBBS 2

AMSP NAPL NAQP 11



UNITED STATES

POSTAL SERVICE ® 2014 Promotions

Mail & Digital Personalization

Promotion

Both the mailpiece and PURL/website

must be customized and/or _T
personalized to qualify for this Wiklare Windo Systsms ,.
promotion. IW h \%“ =

e Registration: March 15 — June 30 it \:"’

* Promotion Period: May 1 —June 30
Eligible Mail:
> Standard Malil letters and flats
> Nonprofit Standard Mail letters and flats
> First-Class Mail presort and automation letters, cards and flats
> IMb full-service mailings for applicable products
* Discount: 2% per eligible mailpiece.
* Program requirements Posted on RIBBS/usps.com

UNITED STATES

POSTAL SERVICE ® 2014 Promotions

Mail & Digital Personalization
Promotion

Mailpiece Requirements Deborah
e - A resghbor on West VR D st ot

& gevener Lawn!

* Must be relevant and highly personalized to
the recipient, and

* Contents based on, information about the
recipient such as:

- Name - Buying behavior
- Age - Preferences
- Birthday - Online behavior

¢ Must contain PURL/print mobile technology directing recipient to website

Webpage Requirements

¢ Urls, or print-mobile technology must lead to a personalized landing page
* Destination webpage must provide highly personalized content

* Must have a unique url that enables the mailer the ability to track and
monitor individual mail recipient response and web activity

24
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E UNITED STATES
POSTAL SERVICE ®

Color Print in First-Class Mail

Transactions Promotion

Encourage FCM mailers to use color
messaging on bills and statements

service mailings)

Registration Period: July 15 — December31---.
Program Period: August 1 — December 31

2014 Promotions

Discount: Upfront 2% postage discount

Eligible Mail: First-Class Mail commercial letters (sent in IMb full-

» Mailpiece must have dynamic color printing on the bill or statement

» Color messaging must be marketing or consumer information

» Color inserts and pre-printed color paper stock, do not qualify
» Color in transactional fields will not qualify

25

E UNITED STATES

POSTAL SERVICE ®

2014 Promotions

Color Print in First-Class Mail

Transactions Promotion

o 131508 B BLOG BIoee
i Bt v aoaes

I

Hemiornd Semesny
b porms

- SO DS 35N TE 4 S
e o BCH BN 0081 TO ot

-—;;:-— l 54451 I

1. Pre printed color paper

stock does not qualify s s

FELDETY
HURLBURT FL 384

[p——

PART NUMBER DESCRIFTIONDETAIL

REFERENCE

—

2. Color content is marketing

or consumer information \

3. Color messaging is

Don't get fixed
on a high-rate:
ARM rates are now
as low as 2.50%"
(2.977% APR)

dynamically printed — — — —

HURLBLAT

NOTE

ot
PAYMENT SLIP

hutomatic Accound

1o apry oo S BB 5y W Wikl Bars.

Mt ‘iﬁn
T s e v ey v L]

OATE:
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UNITED STATES

POSTAL SERVICE ® 2014 Promotions

Emerging Technologies Promotion

Encourage mailers to enhance the value of their
mail utilizing Near Field Communication

Other potential technologies still being considered

* Registration Period: June 14 — September 30
* Promotion Period: August 1 — September 30
* Discount: 2% per eligible mailpiece
* Eligible Mail:
> Standard Mail letters and flats
> Nonprofit Standard Mail letters and flats
> IMb full-service mailings for applicable products

UNITED STATES

POSTAL SERVICE ® 2014 Promotions

Mail Drives Mobile Commerce
Promotion

Encourage marketers and retailers to utilize state of
the art mobile purchasing technology with direct mail
to facilitate purchases. Eligible mailpieces must
include print/mobile technology that can be read or
scanned by a mobile device and leads the recipient to
a mobile-optimized shopping website.
Registration Period: September 15 — December 31
Promotion Period: November 1 — December 31
Eligible Mail:

Standard Mail letters and flats

Nonprofit Standard Mail letters and flats

IMb full-service mailings for applicable products

Discount: 2% per eligible mailpiece (Mailers who fulfill packages via
Priority Mail may qualify for and additional 1% discount)

Priority Mail Fulfillment Rebate
Additional 1% Standard Mail postage rebate

28
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@' UNITED STATES

L | POSTAL SERVICE ®

For further information:

Email: mobilebarcode@usps.gov
PremiumAdMail@usps.gov (Premium Advertising Promotion)
earnedvalue@usps.gov (Earned Value Promotion)

Mail: US Postal Service
Attn: Promotions and Incentives
Post Office Box 23282
Washington, DC 20026-3282

Web: https://ribbs.usps.gov/index.cfm?page=mobilebarcode
https://www.usps.com/business/promotions-and-incentives.htm

Program Contact Information

29

@' UNITED STATES
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What is Next?

—— Gartner’s 2013 Emerging Technology Hype Cycle —

Consumer 3D Frinting
expectations armification
BigData ‘Wiearable User Interfaces
Malural-Language Question Answering Complex-EventProcessing
| Internet of Things Content Analytics
Speech-lo-Speech Translation In-Memory Database Management Systems
Mobile Robots Virual Assistants

30 Scanners

MNeurobusiness
Blochips
Autonomous Vehicles

Prescriptive Analytics
Affective Computing
| Electrovibration

Displays.

Augmented Reality
Machine-to-Machine Communication Services
Mobile Health Manitoring
NFC

Predictive Analytics
Speech Recognition
LocationIntelligence

Mesh Networks: Sensor

Consumer Telematics

Human Augmentation
Brain-Computer intarface Biometric Authentication Methods
3l:| fopl ise 30 Printing
Activity Streams
Quankan Gompuing Gesture Control
In-Memory Analytics
Smart Dust
Bioacoustic Sensing
1 |  AsofJuly2013
Innovation ok o Trough of Enliat Plateau of
Trigger E Inflated Disillusionment Stope of Productivity
time |
Plateau will be reached in: obsolete

Olessthan 2years ©2toS5years ®@5to10years A morethan 10 years @ before plateau 30
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UNITED STATES
POSTAL SERVICE ®

2014 Saturation and
High Density Incentive

%® 2014 Saturation & High Density Incentive

Program Period: January 1 — December 31, 2014

Eligibility Requirements:

* Eligible Products: Saturation, High Density Plus, and High Density letters
& flats paid for with a postage permit. This will include EDDM BMEU ( not
EDDM Retail)

* Mailers must have mailed at least 6 times in from Oct. 2012 — Sept. 2013
* Volume threshold of 102% of CY2013 volumes
* Postage credit of up to 20% on incremental volume varies by product:
> Regular Saturation Letters & Flats
> Regular High Density/High Density Plus Letters & Flats
> All Non Profit Saturation, High Density & High Density Plus
* Credit applied to Permit Imprint account in Q2 of FY 2015.

32
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T e o 2014 Saturation & High Density Incentive

Timeline
« November 12 - Invitation letters to over 9,000 eligible customers mailed
< Registration period: November 12 - January 31, 2014

e Mid-January - Volume Threshold Report, Certification Form and Threshold
Inquiry Form sent to registrants

e March 15, 2014 — signed Certification Form or Threshold Inquiry Form
deadline

« December 31, 2014 — Program concludes
e Q22015 - Credit applied to Permit Imprint account
e More Information:

¢ Online:
https//ribbs.usps.gove/mobilebarcode/saturationhighdensity.htm

¢ Email: SatHDIncentive@usps.gov

UNITED STATES
POSTAL SERVICE ®
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To ask questions during the webinar, use the
“chat” feature through the Go To Webinar
service in the dialog box to your right.

If you have trouble with the service
please email MRaymond @AMSP.org

:
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Together: Building a Better Association to Help our Members Grow!

Mail Innovations and
2014 USPS Promotions

Thank you for participating in todays webinar!
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Association of
Marketing Service Providers
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NAPL

2014 Postal Incentives

January 21, 2014 | 3:30 p.m. —4:30 p.m. ET

Presenter: Tom Foti, U.S. Postal Service
Thank you for participating!
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