
MARKET RESEARCH
An independent source for market intelligence directed by Idealliance Chief Economist, Andy Paparozzi

ABOUT
Idealliance Market Research services offer technology and service providers an 
affordable window into the fast-changing needs of today’s graphic communication 
business and technology leaders by securing input directly from the industry and 
Idealliance’s extensive industry database. 

BENEFITS
Idealliance Market Research gets answers to critical questions, such as;

•	 How is your technology/service performing in the real world? 

•	 Where is it meeting expectations and where is it falling short?

•	 Which features do end users find most valuable and which least valuable? 

•	 What should the next version do that the current version doesn’t? 

•	 For companies that haven’t invested yet, why haven’t they invested,  
are they likely to, and what will drive their decisions?

The resulting Market Research can be quickly converted into actions by your  
team, allowing your company to effectively respond to current market needs.

AN EXPERIENCED SOURCE OF DATA
Idealliance Market Research draws on more than 25 years of experience  
surveying graphic communications companies. Our surveys get precise,  
actionable answers—not generalizations that leave clients wondering what  
they mean and what to do about them. Surveys are worded and sequenced 
carefully to maximize response rates. Electronic surveys can be followed  
up with direct interviews to dig deeper and personalize research results.

From direct mailers to 

multinational printing 

companies, to publishers 

and agencies, to packagers 

and fulfillment operations - 

Idealliance members span 

the entire media supply 

chain, offering an excellent 

source of market and 

business intelligence.
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CUSTOMIZED RESEARCH
Each client works closely with senior Idealliance staff to develop 
the most effective plan (survey structure, sampling method, etc.) 
for their specific project. Results are customized according to 
client needs and aims, and may include;

•	 Comprehensive written report

•	 PowerPoint summary

•	 Webinar

•	 Video

•	 Podcast

•	 In-person presentation

A PROVEN SOURCE OF DATA
Past clients of Idealliance Market Research services  
include Canon, Xerox, HP, and Konica Minolta. Studies  
have addressed such issues as:

DIRECT MAIL ADDRESSING: PRACTICES,  
CRITICAL ISSUES, AND WHAT MATTERS MOST
How addressing capabilities and technologies deliver the 
greatest value and why. The capacity utilization of inkjet 
addressing systems and needs for improvement.

WORKFLOW: WHY, WHERE, AND WHAT  
COMPANIES ARE INVESTING IN
Intelligence on future investments in print workflow,  
cloud computing, Web-to-print, print MIS, PDF workflow,  
and cross-media.

DIGITAL SERVICES 
State of Web-to-print, variable-data printing, one-to-one/ 
cross-media marketing, wide format, and how digital  
services are affecting revenue, retention, workflow,  
pricing, and profitability. 

VARIABLE-DATA DIGITAL PRINTING:  
REALIZING THE POTENTIAL
The state of variable-data technologies and services such  
as mail merge, versioning, and personalization, as well  
as the effects, benefits, and challenges of variable data  
on sales and profitability. 

WEB-TO-PRINT: THE PROMISE,  
THE POTENTIAL, AND THE REALITY 
The features, benefits, and disappointments of Web-to-print,  
and its effect on sales and profitability, the percent of client  
use, and staff and training requirements.

COSTS
Market Research projects are offered at affordable rates,  
but cost varies greatly based upon the scope of the project,  
the length of the survey, and the desired reporting output. 

ABOUT OUR RESEARCHER

	 �Andrew D. Paparozzi  
Chief Economist, Idealliance 

For more than 25 years, Andy Paparozzi has provided highly 
accurate analysis of the commercial printing industry’s 
performance and prospects. Among the industry’s most  
respected and sought-after speakers and writers on economic 
trends, Andy authors the annual Idealliance State of the  
Industry Report, a critical resource for business leaders on  
the current economic performance of our industry. 

Andy is a featured speaker at major industry events, gives dozens 
of presentations to industry groups and companies, and is 
widely quoted in the graphic arts trade press. Andy is a Phi Beta 
Kappa, summa cum laude graduate of Boston College, where he 
received a Bachelor’s Degree in Economics, and holds a Master’s 
Degree in Economics, with a concentration in econometrics, 
from Columbia University. He has taught mathematics, statistics, 
and economics at various colleges.

CONTACT
To determine how Idealliance Market Research can  
benefit your company, please contact:
Dean D’Ambrosi 
Senior Vice President, Sales, Idealliance
O: 703.837.1064 
M: 732.616.0270 
ddambrosi@idealliance.org
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